
Cool Cats Public Relations Plan 
 

Crossroads Hometown Festival
Hearne, TX



About the Team

Cool Cats PR is made up of  agricultural communications and journal-
ism students at Texas A&M University. We used our individual back-
grounds in public relations, journalism, graphic design, social media, and 
event planning to curate a targeted publicity campaign specifically for the 
Hearne Crossroads Hometown Festival. Our publicity methods are based 
on traditional PR methods with emphasis on digital relevancy and local 
media outreach.
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About the Client

The Hearne Crossroads Hometown Festival is an event held to 
attract residents from Robertson County and beyond to the town 
of  Hearne to promote local businesses and celebrate what Hearne 
has to offer. The festival has activities planned for a variety of  dif-
ferent age groups and hopes to draw in vendors from the area to 
showcase their products for visitors. 

Hearne is a financially depressed area, and the purpose of  the fes-
tival is to celebrate the town. The publicity campaign must target 
a wide range of  age groups and social backgrounds, as well as 
residents from Hearne and surrounding areas. The client wants 
to focus on self-funding the festival, so that the festival can be 
sustainable without funding from government sources in future 
years.
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Festival Research
Several towns in Texas have festivals to promote their town. Before looking at 
ways to promote the Hearne Crossroads Hometown festival, we first looked at oth-
er similar festivals and how they run their events.

Caldwell-Burleson Kolache Festival
For 35 years, this festival has been held in Caldwell, Texas. The festival’s website 
described the festival with the following: 

“If  you’re bored with who you are, then it’s time to shake things up and be Czech 
for a day. Nothing says fun like learning about new cultures, and Czech is one of  
the most exciting of  them all. Along the way you’ll take part in a Kolache eating 
contest, listen to the Kolache Festival Band, enjoy a parade filled with colorful 
costumes, take a gander at classic cars, look at quality quilts and many other fun 
activities.” 

According to the county chamber of  commerce website, the Kolache Festival fo-
cuses on similar strategies that Hearne uses. This particular festival included State 
of  Texas Kolache Bake Show, The Kolache Bake Shoppe, The Kraitchar House 
Museum, Burleson County Czech Heritage Museum, U.S. Texas Czech Flag Cere-
mony, “Kde Domov Muj” Czech National Anthem, Czechoslovakian Lead Crystal, 
China & Porcelains, Creative Memories Guild Quilt Show, Street Rod & Classic 
Car Show, Czech Adventure Land, Antique Machinery & Tractor Show and the 
Kolache Eating Contest. Focus on small business was a main point for the Kolache 
Festival. 

Sponsorships are usually attained from the same businesses year after year, and if  
a business isn’t interested in a particular year, then they reach out to other local 
businesses. The festival is very committee-focused, with committees formed for 
each event that is held at the festival. Each committee is in charge of  sponsorships 
for that particular event. Outreach is done mainly on Facebook, and the festival has 
over 6,000 likes on Facebook. They use Facebook as the main outlet for posting in-
formation about the festival. The Houston Chronicle also features the festival each 
year with a running story. 



Texas Mushroom Festival
Madisonville, Texas held their annual Texas Mushroom Festival on October 19th 
this year. There was a 5k run/walk, photography contest, cooking demos, wine 
tasting and an auto show. 
The Texas Mushroom Festival’s official slogan is: 

“Whenever we come together, we learn and grow together through art, music, ed-
ucation and friendship. Make plans to be in Madisonville and become an important 
part of  our community.”

The Texas Mushroom Festival is a non-profit organization that relies in part on 
donations and sponsorships they receive.  They offer sponsorships at five levels: 
platinum, gold, silver, bronze and iron. Platinum level sponsors included: KAGS, 
KBTX, The City of  Madisonville, and Monterey Mushrooms. Gold level sponsors 
included: Brookshire Brothers, Texas Pride Trailers, and Brewhouse Productions. 
Silver level sponsors included: CHI St. Joseph Health, and Party Time Rentals. 
Bronze level sponsors included: Buc-ee’s, Pizza Hut, and Church’s. Iron level spon-
sors included Topline Rental and Redfin. 

All the sponsors are also listed on the festival’s home page, with links to each of  
the sponsor’s websites.
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Objectives and Key Messages of the 
Public Relations Plan
This public relations plan is intended to serve as a guide for publicizing the 
Hearne Crossroads Hometown Festival. The festival is built on trust, as it is im-
portant to Hearne residents that the festival returns year after year. The festival is 
intended to be a celebration for everyone who is a part of  the Hearne community. 

Goals for this year’s festival include:
- Promote local businesses in Hearne
- Increase reach to people in Robertson County and beyond, but still seek out 
residents of  Hearne
- Increase monetary donations from small local businesses, even those that 
can’t afford to donate large sums of  money
- Progress towards self-sufficiency
- Possible new attractions, including a washers and cornhole tournament

With these points in mind, Cool Cats PR has developed a public relations plan that 
leans heavily on the following mediums:
- A strong relationship with local media to promote the festival
- Sponsorships from small local businesses
- Targeted social media campaign
- Volunteer outreach for Hearne residents and outside groups

Key messages for the client to communicate to the audience includes the following:
- The festival is for families and people of  all ages, with engaging activities for 
everyone
- The Festival is coming back this year and is here to stay, providing a full day 
of  celebration and festivities for the residents of  Robertson County and beyond
- The event is free and is meant to promote small businesses in Hearne
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Message Rebranding
Cool Cats PR recommends that the Hearne Crossroads Hometown Festival rebrand their festival so that the 
purpose is more appealing and palatable to a wide audience on a variety of  different mediums. Below are our 
recommendations on different branding statements that could be used for promotional media.

Vision: Our vision is to celebrate Hearne with citizens in the Robertson County area through 
the Crossroads Hometown Festival in Hearne, Texas.

Mission: Our Mission is to encourage citizens, local businesses, and surrounding residents to 
have pride in their hometown through contributing to the festival.

Goal: Our Goal is to be recognized as a consistent and reliable form of  family fun and commu-

nity for Hearne and the surrounding county that returns year after year.

Each of  the brand colors and fonts were chosen with these visions, missions and goal in mind. The brand col-
ors represent the town of  Hearne and the brand fonts represent the strength of  the town while maintaining a 
classic and fun feel.

Brand Colors and Fonts:
Primary Colors: Secondary Colors:

Fonts & Usage:

CMYK Value:
15, 100, 39, 69

CMYK Value:
0, 0, 0, 0

CMYK Value:
19, 12, 13, 34

CMYK Value:
0, 0, 95, 0

CMYK Value:
100, 48,  9, 55

CMYK Value:
100, 100, 100, 100

Heading: Bernard MT
Subheads: Myriad Pro
Body: Bell MT
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Promotional Materials

Sample Materials

For the festival, we chose mix between posters, flyers, banners and t-shirts. The posters can 
be posted around local businesses in the months leading up to the event allowing for people to 
mark their calendars in preparation.The flyers can be posted in the county as well as the sur-
rounding areas in the weeks leading up to the festival. Banners can be used for day-of  event 
use to mark the entrances of  the festival. T-shirts can be sold for profit, used as volunteer 
identification as well as a means of  identifying sponsors.

Printing Prices

Listed below are options for printing promotional materials.

Copy Corner

24 X 36-inch posters are available for print in matte finish for $36 or gloss finish for $48.

Double-sided 8.5 X 11-inch flyers are available for print at $1.08 per sheet, or 88¢ per sheet if 
more than 100 flyers are ordered.

Double-sided banners are available for print at $4.50 per square foot, with an additional $6 
per hour layout fee.

CC Creations

T-shirts are available for print in many different materials, colors, and styles with varying pric-
es. 

A basic single-color t-shirt with one color of ink is available for $10.35 per shirt, with a $25 
per hour set-up fee. It will take roughly 10 days to receive an order of t-shirts.
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Sample Flyer:

HEARNE 
CROSSROADS 
HOMETOWN 
FESTIVAL
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Event Specifics
About
The 2020 Hearne Crossroads Hometown Festival will take place on April 18, 2020 at 10 a.m. -
11 p.m. Located in Downtown Hearne, the Crossroads Hometown Festival focuses on cele-
brating life in Hearne and its family values that radiate across the community. The festival 
will also be hosting a washers and cornhole tournament. Sign-up information regarding these 
events can be located at http://crossroadshometownfestival.com. Activities for children of  all 
ages will be dispersed throughout the event. These include a petting zoo, hamster ball races 
and face painting. A full timeline of  these events can also be located at http://crossroadshome-
townfestival.com. Various entertainment from local artists will play from 12 p.m. - 11 p.m. A 
full line-up of  the festival’s entertainment schedule and location of  the stage can be found at 
http://crossroadshometownfestival.com.

Budget
The budget for the 2020 Hearne Crossroads Hometown Festival is $22,000. 25% of  the bud-
get will be used on advertising and marketing and 50%-75% of  the budget will be used on
entertainment costs and necessities such as security and sanitary options for guests.

Venues
To appease vendors and the various events planned for the Crossroads Hometown Festival, the
layout/placement of  these activities will be strategically placed so those attending will have a
memorable experience. Entertainment can be found at the main stage as well as throughout
Downtown Hearne with various street performers. A map of  entertainment locations and ven-
dor setup can be found at http://crossroadshometownfestival.com.

Vendors/Sponsorships
Vendor booths without electricity can be purchased for $25, and vendor booths with electricity 
can be purchased for $35. Vendor sign-ups can be found at http://crossroadshometownfes-
tival.com. In order to increase vendor sign-ups for the 2020 Hearne Crossroads Hometown 
Festival, a list of  small businesses in and around the surrounding area has been attached. 
Local businesses in Hearne are encouraged to sign-up as it demonstrates the community as-
pect of  Hearne that the festival will display. Various levels of  sponsorships allow for poten-
tial sponsors to decide what fits best for their business. Sponsorship levels range from $1,000 
to $10,000 with different recognition opportunities. Recognition types range from personal 
shout-outs throughout the various entertainment acts, a banner displayed on the two stages 
and prints on the back of  staff  and
volunteer shirts.
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This year’s festival seeks to rely heavily on monetary donations from small businesses in 
Hearne. With a goal of  being self-sufficient without funding from the county and city, spon-
sorship outreach should focus on including businessess of  all sizes, no matter how much they 
can give to the festival.

Potential Sponsors should be reached through one of  four ways
- Email
- Phone
- Face-to-face
- Mail 

With many of  Hearne’s businesses being small and local, face-to-face contact is the best way 
to get them on board with the festival if  they are unable to be reached via email.

Sample Email Sponsor Pitch Email

Email Subject: Sponsorship Opportunities available for Hearne Crossroads Hometown Festival

Email Body:

Hello XXX,

I am contacting you concerning a sponsorship opportunity with the third annual Hearne 
Crossroads Hometown Festival. I know that your business has a desire to give back to the 
community, and that your hard work is what makes Hearne such a special place. Last year, we 
reached over one thousand Hearne residents and visitors from surrounding areas with the fes-
tival, which was covered by local TV and Radio stations. 

This year, we plan to bring more visitors to Hearne than ever before with many family-ori-
ented attractions, including local vendors, a petting zoo, and exciting musical acts. We are 
anxiously looking forward to the success of  this year’s festival, which will be held on April 18, 
2020 in downtown Hearne. 

Below are the details concerning this year’s sponsorship levels:

$10,000 – Platinum: Banner with company name and logo, recognition on all TV and radio 

Sponsor Outreach

Sample Email Sponsor Pitch Email:
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advertisements, acknowledgement in festival program, recognition in festival video, credit on 
stage during performances, free vendor booth rental

$5,000 – Gold: Banner with company name and logo, acknowledgement in festival program, 
recognition in festival video, credit on stage during performances, free vendor booth rental

$2,500 – Silver: Banner with company name and logo, acknowledgement in festival program, 
credit on stage during performances

$1,000 – Bronze: acknowledgement in festival program, credit on stage during performances

If  your organization would like to participate in this year’s festival,  please contact me via 
email or phone with the amount of  your donation. 

Even if  your business is unable to provide one of  the sponsorship levels listed on this form, 
there are still opportunities for you to help out with the festival and be recognized. We will 
also gladly accept in-kind contributions. Thank you for your consideration in supporting this 
year’s festival. We couldn’t do it without your help! 

Sincerely,
XXXX
xxxxx@xx.com
(XXX) XXX – XXXX
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Potential Sponsor List:

Potential Sponsors should be reached out to by either email, mail, in person, or over the phone. 
If  reaching out in person, you should provide them with a hard copy of  the Sponsor informa-
tion sheet. 

Budgetel Inn & Suites 
1259 N Market St, Hearne, TX 77859 
(979) 279-6200
https://www.budgetel.com/contact/contact-us.html

Texas Farm Bureau Insurance Company 
1033 N Market St, Hearne, TX 77859 
(979) 279-3403 
Frank Shafer  
FShafer@txfb-ins.com
https://www.txfb-ins.com/insurance/agent/robertson/21866/frankshafer

Penny’s Diner 
1051 N Market St, Hearne, TX 77859 
(979) 279-5599   
https://cityofhearne.us/hearne-businesses/233/pennys-diner/

On The Spot: Tires & Detailing 
1003 N Market St, Hearne, TX 77859 (979) 280-0881
   
Stoney’s Liquor 
879 N Market St, Hearne, TX 77859 
(979) 280-0069  
stoneysliqour@yahoo.com 
https://www.facebook.com/pg/stoneyshearne/about/?ref=page_internal

Jentsch Motors 
204 N Market St, Hearne, TX 77859 
(979) 279-3478
Contact by form https://www.jentschmotors.com/contact

Rodriguez Tire Service 
103 S Market St, Hearne, TX 77859 
(979) 279-9577
https://www.facebook.com/pg/RodriguezTireServiceHearne/about/?ref=page_internal
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Ace Hardware 
113 W 3rd St, Hearne, TX 77859 
(979) 279-3000
Daniel Green 
hearneacehardware@att.net
https://www.acehardware.com/store-details/15731

Dee’s Trucks & Trailers 
210 S Market St, Hearne, TX 77859 
(979) 279-5577   
https://www.facebook.com/pages/Dees-Trucks-and-Trailers/104082699659414
 
Top Donuts 
401 S Market St, Hearne, TX 77859 
(979) 279-6094
   
Leann Fashion Nail 
602 S Market St, Hearne, TX 77859 
(979) 279-9496
ttps://www.facebook.com/pages/Leann-Fashion-Nail/987398111292380

Amigos Mexican Restaurant 
702 S Market St, Hearne, TX 77859 
(979) 279-9040
   
Dixie Cafe 
708 S Market St, Hearne, TX 77859 
(979) 279-5171   
https://www.facebook.com/pages/Dixie-Cafe/120136854666253

Memorial Funeral Home 
802 S Market St, Hearne, TX 77859 
(979) 279-3663
https://www.legacy.com/funeral-homes/texas/hearne/memorial-funeral-home/fh-
7601?tab=tab_about_us

The Gift Shoppe + Flowers 
1108 S Market St, Hearne, TX 77859 
(979) 279-5764
the.giftshoppe@yahoo.com 
https://www.hearnetxflowers.com/about-us
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SouthStar Bank 
1308 S Market St, Hearne, TX 77859 
(979) 279-3909  
Contact by form https://southstarbank.com/contact-2/

Jimmie’s Deals 
1602 S Market St, Hearne, TX 77859 
(979) 280-0138
https://www.facebook.com/pages/Jimmies-Deals/104548519611632

Randy’s Muffler Shop 
1604 S Market St, Hearne, TX 77859 
(979) 279-6447
   
HOPE Rescue Center 
1309 S Market St, Hearne, TX 77859 
(979) 280-0505
http://hoperescuecenter.com/contact_us

Edward Jones 
1207 S Market St, Hearne, TX 77859 
(979) 279-3118 
Bradley Ely 
Contact by Form https://www.edwardjones.com/financial-advisor/contact-me.html

Cunningham Real Estate 
1205 S Market St, Hearne, TX 77859 
(979) 279-2757
Dave Cunningham 
dave@cunninghamrealestate.com
https://cunninghamrealestate.com/contact-us.html

Corn’s Collision Center, Inc. 
1111 S Market St, Hearne, TX 77859 
(979) 279-3310
Contact by Form http://cornscollisioncenter.com/

Heartfield-Ritter Florist 
109 W 2nd St, Hearne, TX 77859 
(979) 279-2111
https://www.legacy.com/funeral-homes/texas/hearne/heartfield-ritter-funeral-home/fh-7604
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St Mary’s Catholic Church 
402 W 1st St, Hearne, TX 77859 
(979) 279-2233
Contact by Form https://www.stmaryhearne.org/contact

Robertson County News 
114 W Fourth St, Hearne, TX 77859 (979) 279-3411
Ashley Phillips
bookkeeping@robconews.com 
https://www.robconews.com/contact

Prosperity Bank 
122 W Fourth St, Hearne, TX 77859    
Hearne@prosperitybankusa.com 
https://www.prosperitybankusa.com/CustomContent.aspx?Name=Hearne

GenRev Cycles and Windows- 
215 W Fourth St, Hearne, TX 77859 
(979) 777-7408   
http://www.genrevservices.com/

A Plus Glass Inc 
220 W Fourth St, Hearne, TX 77859 (979) 279-3491  
Contact by form https://aplusglass.net/contact-a-plus-glass/

Wilson Drug 
118 W Fourth St, Hearne, TX 77859 
(979) 279-2173  
wilsondrugtx@hotmail.com
https://www.wilsondrugrx.com/contact

Lonnie Gosch Law Office 
211 W Fourth St, Hearne, TX 77859  
(979) 279-0224
Lonnie Gosch 
LonnieGosch@goschlaw.com
https://www.goschlawfirm.com/contact.html

Brazos Valley Ground Water 
112 W 3rd St, Hearne, TX 77859 
(979) 279-9350 
Cynthia Lopez 
clopez@brazosvalleygcd.org
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https://brazosvalleygcd.org/staff/

Robertson County Printing 
220 S Magnolia St, Hearne, TX 77859 
(979) 279-2030  
rcp@myalpha1.net
https://www.robertsoncountyprinting.com/contact-us.html

Hearne Chiropractic Clinic 
104 S Magnolia St, Hearne, TX 77859
(979) 279-3862 
Marc Catalina 
hearnechiropractic@att.net 
https://www.facebook.com/pg/HearneChiropractic/about/?ref=page_internal

Brookshire Brothers 
400 W 2nd St, Hearne, TX 77859 
(979) 279-3434
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Media Outreach
This press release is intended to be pitched to the media outlets listed below. We recommend 
sending the pitch out via email. It is best to personalize each pitch, with the recipient’s name 
at the top of  the email. The pitch should be sent out at least two months before the start of  
the festival, with a follow-up email sent out two weeks after the original pitch to the recipients 
who don’t respond. It is also a good idea to attach a high-quality image of  people enjoying the 
festival from one of  the previous years at the bottom of  the email. 

Sample Media Pitch (Press Release)

Email Subject: Get on board for the 2020 Hearne Crossroads Hometown Festival

Email Body:

Hello XXX,

I am reaching out to you with information about a festival that I know your audience would be 
interested in. Geared towards families, the festival is intended to reach residents of  the Brazos 
Valley and surrounding areas. Please let me know if  you would like more information or pro-
motional images.  

(HEARNE, TX) SATURDAY, APRIL 18, DOWNTOWN HEARNE

Come enjoy a day of  music, food, shopping, and fun with the Hearne community. The third 
annual Hearne Crossroads Hometown Festival will be held on April 18, 2020 at the Hearne 
town square. Full of  family fun, the festival is a perfect opportunity to get the family together 
to celebrate our community and beautiful spring weather. 

Musical entertainment will include Cheap Sunglasses, Ladezz, Pride n Joy, Danny Lester, Men 
of  Purpose, Brown Sugar and many more! Activities for the family will include dozens of  local 
vendors, food trucks, a petting zoo, and many more educational and fun exhibits.

Parking is free. See our website https://crossroadshometownfestival.com/ to stay updated 
about the festival.

Thank you,
Timothy Wilkin
Hearne Crossroads Hometown Festival
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Media Contact List

Bill Oliver 
WTAW-AM 
News Director  
news@bryanbroadcasting.com 
1(979) 695-9595 
College Station

Heather Garcia 
Wacoan 
Managing Editor 
20000 heather@wacoan.com 
1(254) 772-5540 x113 
Waco

Michelle Johnson 
Wacoan 
Advertising Director & Executive Editor 
20000 michelle@wacoan.com 
1(254) 772-5540 x109 
Waco

Robert Johnson 
Wacoan 
Publisher & Editor in Chief  
20000 robert@wacoan.com 
1(254) 772-5540 x102 
Waco

Rod Aydelotte 
Waco Tribune-Herald 
Photo Chief
23013 raydelotte@wacotrib.com 
1(254) 757-6905 
Waco

Steve Boggs
Waco Tribune-Herald 
Editor 
23013 sboggs@wacotrib.com 
1(254) 757-5757 
Waco

Mike Copeland 
Waco Tribune-Herald 
Business Editor 
23013 mcopeland@wacotrib.com 
(254) 757-5736 
Waco
 
Waco Tribune-Herald 
Features Department 
23013 news@wacotrib.com 
1(254) 757-5757 
Waco

Carl Hoover 
Waco Tribune-Herald 
Entertainment Editor 
23013 choover@wacotrib.com 
1(254) 757-5749 
Waco

J.B. Smith 
Waco Tribune-Herald 
Managing Editor 
23013 jbsmith@wacotrib.com 
(254) 757-5752 
Waco

Matthew Stottlemyre 
Waco Tribune-Herald 
Assistant City Editor 
23013 mstottlemyre@wacotrib.com 
1(254) 757-5757 
Waco

Ken Sury 
Waco Tribune-Herald 
Community News Editor and Waco Today Ed-
itor 
23013 ksury@wacotrib.com 
1(254) 757-5750 
Waco
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Bill Whitaker 
Waco Tribune-Herald 
Opinion Page Editor 
23013 bwhitaker@wacotrib.com 
1(254) 757-5757 
Waco

Jim Wilson 
Waco Tribune-Herald 
Publisher and President 
23013 jwilson@wacotrib.com 
1(254) 757-5757 
Waco

Kathy Wythe 
txH2O 
Communications Manager 
3000 
kwythe@tamu.edu 
1(979) 845-1862 
College Station

Robert Beals
 Tierra Grande 
Art Director 
135000 
rbeals@tamu.edu 
1(979) 845-2040 
College Station

Gary Maler 
Tierra Grande 
Publisher 
135000 
info@recenter.tamu.edu 
1(979) 845-2031 
College Station

Mike Brown 
Rockdale Reporter 
The Editor 
4637 
mike@rockdalereporter.com 

(512) 446-5838 
Rockdale

Darren Benson 
Eagle
Editor 
13010 darren.benson@theeagle.com 
1(979) 731-4653 
Bryan

Robert Borden 
Eagle 
The Opinions Editor 
13010 robert.borden@theeagle.com 
1(979) 731-4621 
Bryan

Dave McDermand 
Eagle 
The Photography Editor 
13010 
dave.mcdermand@theeagle.com 
1(979) 731-4658
Bryan

Lindsey Vaculin 
Cameron Herald 
Publisher, Editor & General Manager 
1353 
publisher@cameronherald.com 
1(254) 697-6671 
Cameron

Mitchell Pate 
Buffalo Express, The 
Editor 
2200 buffaloexpress@windstream.net 
1(903) 322-6009 
Buffalo

Betty Yezak 
Bremond Press, The 
Publisher & Editor 
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1309 bremondpress@earthlink.net 
1(254) 746-7033 
Bremond

George Yezak 
Bremond Press, The 
Assistant Editor 
1309 
bremondpress@earthlink.net 
1(254) 746-7033 
Bremond

Jennifer Yezak 
Bremond Press, The 
News Editor & Advertising Sales Manager 
1309 
bremondpress@earthlink.net 
1(254) 746-7033 
Bremond

Benjamin Franklin Linduff  
Texas Mason 
Editor 
130000 
gs@grandsecretaryoftx.org 
1(254) 753-7395 
Waco
Chris Corby 
Texas Gardener 
Publisher & Advertising Sales Director 
20000 info@texasgardener.com 
1(254) 848-9393 
Waco

Gene Hall 
Texas Farm Bureau Radio Network 
Director of  Communication  
ghall@txfb.org 
1(254) 751-2246 
Waco

Gene Hall 
Texas Agriculture 

Director Of  Communications 
84726 ghall@txfb.org 
1(254) 751-2246 
Waco

Dan Utley 
Sound Historian - Journal of  the Texas  
Managing Editor  
dkutley@txstate.edu 
1(254) 710-6285 
Waco

Dan McNeil  
Senior News 
Publisher & Editor 
469000 
editor@seniornews.net 
(800) 736-7350 
Waco

Dennis Phillips 
Robertson County News Publisher & Edi-
tor 
3000 
publisher@robconews.com 
1(979) 279-3411 
Hearne

Steven Harmon 
Perspectives in Religious Studies 
Book Review Editor  
sharmon@samford.edu 
1(800) 229-5678 
Boiling Springs

Chris Moss 
Normangee Star 
Co-Editor & Co-Publisher 
1345 
normangeestar@yahoo.com 
1(936) 396-3391 
Normangee
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Sylvia Moss 
Normangee Star 
Co-Publisher & Co-Editor 
1345 
normangeestar@yahoo.com 
1(936) 396-3391 
Normangee

Valerie Parker 
KWTX-TV 
Programming and Community Services Direc-
tor  
valerie.parker@kwtx.com 
1(254) 741-5824 
Waco

Chris Shadrock 
KWTX-TV 
Assistant News Director  
Chris.Shadrock@kwtx.com 
1(254) 776-1330 
Waco

Bob Walters 
KWTX-TV News 
Director  
bob.walters@kwtx.com 
1(254) 633-4002 
Waco

Charles McGregor 
KRXT-FM 
General Manager  
krxt@krxt985.com 
(512) 446-6985 
Rockdale

Rob Edwards 
KORA-FM 
Program Director & Host  
rob@brazosradio.com 
1(979) 776-1240 
Bryan

Eric Raines 
KOKE-FM 
Program Director/On Air Personality 
 
ericraines@kokefm.com 
1(512) 416-1100 
Rockdale

Katy Dempsey 
KNDE-FM 
Program Director & AM Drive Time On Air 
Personality  
katy@bryanbroadcasting.com 
1(979) 846-1150 
College Station

Paul Wright 
KMVL-FM News 
Director  
spots@kmvl.net 
1(936) 348-9200 
Madisonville

Leon Hunt 
KMVL-AM 
General Manager  
leon@kmvl.net 
1(936) 348-9200 
Madisonville

Brett Eberhart 
KMIL-FM 
Program Director  
kmil@kmil.com 
1(254) 697-6633 
Cameron

Justin Legate 
KJXJ-FM 
Program Director  
justin@brazosradio.com 
1(979) 776-1240 
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Bryan

Dustin Drew 
KIXT-FM 
News Director  
ddrew@radiowaco.com 
1(254) 772-6104 
Waco

Darwin Wyatt 
KIIZ-FM 
Program Director  
babysitter@iheartmedia.com 
1(254) 776-3900 
Waco

Josh Gorbutt 
KBTX-TV 
News Director  
gorbutt@kbtx.com 
1(979) 595-1508 
Bryan

Amanda Molina 
KBTX-TV 
Creative Services Director  
molina@kbtx.com 
1(979) 846-7778 
Bryan

Michael Oder 
KBTX-TV 
Assistant News Director  
oder@kbtx.com 
1(979) 595-1562 
Bryan

Dewayne Wells 
KBGO-FM 
Program Director  
dewaynewells@iheartmedia.com 
1(254) 388-5257 
Waco

Steve Williams 
KBBW-AM 
General Manager   
(254) 757-1010 
Waco
Harold Presley 
KAPN-FM 
Program Director  
harold@brazosradio.com 
(979) 776-1240 
Bryan

Jon Bennett 
KAMU-TV 
Station Manager  
jon.bennett@tamu.edu 
1(979) 845-5611 
College Station

Erin Wencl 
KAGS-TV 
News Director  
ewencl@kagstv.com 
1(979) 703-8404 
Bryan

Dave Bradley 
KAGG-FM 
Program Director   
1(979) 268-9696 
Bryan

Keith Kane 
KAGC-AM 
Operations Manager  
keith@bryanbroadcasting.com 
1(979) 695-9595 
College Station

Christian Brannstrom 
Journal of  Historical Geography 
Editor  
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cbrannst@geog.tamu.edu 
1(979) 845-5923 
College Station

Roger Jones 
Jones Media Enterprises 
Publisher & Editor 
4535  
1(254) 753-3871 
Waco

David Clute 
Jewett Messenger 
Editor & Publisher 
1800 
messenger3100@sbcglobal.net 
(903) 626-4296 
Jewett

David White 
Industrial Fire World 
President & Publisher 
19940 davidw@fireworld.com 
(979) 690-7559 
College Station

Steve Ray 
Hometown News 
Editor and Publisher  
editor@texraymedia.com 
(254) 754-3511 
Waco

Marylaine Driese 
Heart of  Texas Records 
Editor 
335 
pasd@mindspring.com 
1(254) 754-5119 
Waco

Sam Preuss 
Burleson County Tribune 

Publisher 
4300 
sam@bctribune.com 
1(979) 567-3286 
Caldwell

Roy Sanders 
Burleson County Tribune 
Editor 
4300 
roy@bctribune.com 
1(979) 567-3286 
Caldwell

Mac Shadix 
Buffalo Press 
Publisher & Editor 
3700 
buffalopress@gmail.com 
1(903) 322-4248 
Buffalo

Kyle Dewitt 
Brazos Valley Insite 
Publisher  
admin@insitebrazosvalley.com 
1(979) 823-5567 
Bryan

Shelbi  LeMeilleur 
Brazos Valley Insite 
Editor  
Shelbi@InsiteBrazosValley.com 
1(979) 823-5567 
Bryan

Randy Morrison 
Baylor Magazine 
Editor in Chief  
108000 
randy_morrison@baylor.edu 
1(254) 710-4366 
Waco
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Volunteer Outreach
This volunteer outreach pitch is intended to be sent to the contacts listed below. We recom-
mend sending the pitch out via email. It is best to personalize each pitch, with the recipient’s 
name at the top of  the email. The pitch should be sent out at least three months before the 
start of  the festival, with a follow-up emails sent out monthly leading up to the festival. It is 
also a good idea to attach a high-quality image of  people enjoying the festival from one of  the 
previous years at the bottom of  the email. 

Call for Volunteers Pitch

Email Subject: Volunteers needed for 3rd Annual Hearne Crossroads Hometown Festival

Email Body:

Hello ____,

I am reaching out to you on behalf  of  the Hearne Crossroads Hometown Festival. We are in 
search of  volunteers for this year’s festival, which will be held on April 18, 2020, in downtown 
Hearne. We are in search of  volunteers to help set up, take down, keep the festival running 
smoothly, and raise awareness for the upcoming fun! 

Volunteers must be 16 years or older to participate. This is a great opportunity to give back to 
the community and enjoy a day of  fellowship and fun with fellow Robertson County residents. 
I would greatly appreciate it if  you could share this information with your group! We would 
not be able to make this festival a success without the help of  the community.

Full of  family fun, the festival is a perfect opportunity to get the family together to celebrate 
our community and beautiful spring weather. 

Musical entertainment will include Cheap Sunglasses, Ladezz, Pride n Joy, Danny Lester, Men 
of  Purpose, Brown Sugar and many more. Activities for the family will include dozens of  local 
vendors, food trucks, a petting zoo, and many more educational and fun exhibits.

See our website https://crossroadshometownfestival.com/ for more information about the 
festival.

Thank you so much for your help! Please let me know if  you have any questions. For more 
information on how you can help, please contact me via email or at (XXX) XXX-XXXX. 

Thank you,
Timothy Wilkin
Hearne Crossroads Hometown Festival
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Volunteer Contact List

Community of  Christ 
(979) 324-4940 
richardrosser@suddenlink.net

First Baptist Church 
(979) 279-3142 
fbchearne@att.net 

Grace United Methodist Church 
(979) 279-3169 
stronghood@txcyber.com

Victory Church of  Brazos Valley 
(979) 279-2015 
pastor@victory-church.tv

Hearne High School 
(979) 279-2332 
bhill@hearne.k12.tx.us

Hearne City Hall 
(979) 279-3461 
citymanager@cityofhearne.com

Hearne Chamber of  Commerce 
(979) 595-8150 
bluster@hearnechamber.org

Roberston County Veterinary Services 
(979) 279-9201 
rcvs.hearne@rcvsvet.com

Aggie School Volunteers  
agschoolvol.president@gmail.com

Aggie Special Olympic Texas Volunteers 
(956) 458-8172 
aggiesspecialolympics@gmail.com

Breakaway Volunteers 
(979) 232-2475 
office@breakawayministries.org

Ross Volunteer Company  
(817) 721-0744 
Mbtardy16@tamu.edu

TAMU VIDA Volunteer 
(763) 273-7691 
tamuvida@gmail.com

AggieServe  
https://aggieserve.tamu.edu/
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Calendar Listing
How to List an Event

One of  the best ways to get free publicity for any event is by listing it on a high-traffic web 
calendar. Listed below are calendars that should be utilized to let people know about the festi-
val. Calendar listings should be made at least 2 months prior to the festival. 

When you submit a listing, you should include a title, event information, event date, time, ad-
mission prices, and a high-resolution photo of  the event. Use the table below for information 
on which calendars should be used for the Hearne Crossroads Hometown Festival.

Title: Hearne Crossroads Hometown Festival

Event Information: Come enjoy a day of  music, food, shopping, and fun with the Hearne com-
munity. The third annual Hearne Crossroads Hometown Festival will be held on April 18, 
2020 at the Hearne town square. Full of  family fun, the festival is a perfect opportunity to get 
the family together to celebrate our community and beautiful spring weather. Musical enter-
tainment will include Cheap Sunglasses, Ladezz, Pride n Joy, Danny Lester, Men of  Purpose, 
Brown Sugar and many more! Activities for the family will include dozens of  local vendors, 
food trucks, a petting zoo, and many more educational and fun exhibits. Parking is free. See 
our website https://crossroadshometownfestival.com/ to stay updated about the festival.

Event Date: April 18, 2020

Event Times: 10 a.m. – 11 p.m. 

Admission: Free
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Online Calendars

Yelp Events
https://www.yelp.com/events/bryan-tx-us
Open Yelp and create an account. Click on “events” in top left-hand corner, then click on the red “Create an 
Event” button. Enter in all of  the information and submit the event. 

Spingo 
https://www.spingo.com/submit/
Open Spingo and create an account. Click on “submit an event” in top right corner. Enter in all of  the infor-
mation and submit the event. 

Eventful 
https://eventful.com/bryan/events
Open Eventufl and create an account. Click on “add event” in the top right corner. Enter in all of  the informa-
tion and submit the event.

Experience BCS 
https://www.experiencebcs.com/events/submit-event/
Open Experience BCS and click on “events” on the top bar. Then, select “submit and event.” Scroll to the bot-
tom and fill out the information, then submit the event. 

The Eagle  
https://www.theeagle.com/calendar/
Open The Eagle Calendar page and scroll halfway down. Click on “submit an event.” Make an account, and 
then fill out all of  the information to submit. 

Waco Tribune-Herald 
https://www.wacotrib.com/calendar/
Open Waco Tribune and scroll halfway down. Click on “Submit Event” on the left side. Fill out the informa-
tion to submit.
 
Waco Heart of  Texas 
https://wacoheartoftexas.com/events/
Open Waco Heart of  Texas and scroll to bottom. Click on “submit and event” in red text at the bottom of  the 
page. Fill out information to submit.

City of  Waco 
https://www.waco-texas.com/cms/events/listevents.aspx
Open City of  Waco and create an account. Click on “Post an Event” in the middle of  the page in blue text. Fill 
out information to submit.

KWTX 
https://www.kwtx.com/calendar/?/
Open KWTX calendar. Click on “add event” in the top-middle of  the page. Fill out the information to submit. 
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Website Critique 
Cool Cats PR went through the Hearne Crossroads Hometown Festival and made critiques 
and provided suggestions for a more user-friendly site. This will become important as the fes-
tival date comes closer and the website starts having more traffic.

Colors should match the suggested color palette listed on page 8. The background image 
should be higher quality. There should be more links accessible on the home page without 
scrolling down, there is plenty of  space.
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“About” should be more than just a sentence. Include information on why the festival is held, 
who the festival is for, and what the festival includes. This could be its own separate page, with 
pictures from past festivals and images and small bios for each of  the festival board members. 
The quick links at the bottom of  the page should be the same size. The quick links should be 
visible from the first page on the website, and should transition every 10 seconds, or be on a 
rotating slide.
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Descriptions under the quick links shouldn’t be visible until you click on the picture or head-
line. Only include the image and title of  the link on the scrolling banner, and then the infor-
mation will be visible. This will help to clean up the look of  the website. Make the quick link 
pictures relevant to the headline (i.e. the image for 2019 vendors should be an image of  ven-
dors in year’s past set up).
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Vendor page should be organized and more visually appealing. Headings should be bolded 
with even spacing between headings and lists of  vendors. As vendor list grows, it should 
organize by better groups. Crafts/Art/Games/Business is not an ideal group. We would rec-
ommend splitting into broader categories. It would be nice to hyperlink the vendors that have 
websites to this page, so that when you click on the name of  the business, it takes you to the 
website. Check the list for typos, some of  the business names don’t look correct.
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Information on the 2020 festival should be included here. This is where the “about the festival” 
should be posted. Quick links should also be accessible from this page.

Make sure that the website is mobile-device friendly. Visit https://ready.mobi.com to make 
sure that the page is accessible from mobile devices.



 Crossroads Hometown Festival
APRIL SOCIAL MEDIA PROPOSAL 

Provided by: Cool Cats Public Relations Texas A&M University 

KEY DYNAMICS 
Get more engagement from the community and possible vendors or supporters. Show how this festival is 
growing and in turn hope to get a greater turn out. This festival’s goal is to give the community of  Hearne 
something to celebrate, so the goal should be to tell the story and tell it well. 

SOCIAL MEDIA OUTLETS USED 
It is our suggestion that the main social media outlet to be used by the Hearne Crossroads Hometown Festival 
be through a Facebook account. Facebook will provide an outlet to share information and advertise to prospec-
tive patrons completely free of  charge and most likely at the comfort of  your smartphone. Since the festival is 
still in the developing phase, we suggest focusing on one outlet and using it to the best of  your abilities. The 
Kolache Festival in Caldwell has seen great success through the use of  Facebook and now has over 6,000 likes 
on their main page. The great part about Facebook is that you can use Facebook Live to stream the event, post 
videos and pictures, and even take polls to share with the community information on the event and get direct 
feedback from your audience. Although you should maintain a Facebook presence year-round, the most cru-
cial time is the weeks leading directly up to your event. Photos of  past festivals should be included every few 
posts, and it should reflect the sentiment behind the message. We have taken the liberty to prepare what we 
believe will be a very effective Social Media approach. 

GOALS FOR THE MONTH
Increase social media presence 
Grow number of  followers 
Update content and modernize graphics 
Gain trust of  community 

KEY TOPICS OR EVENTS FOR THE MONTH
Story behind Crossroads Hometown Festival 
2020 Festival Dates and Information 
Festival Board Member Highlights 
Highlight how Texas Rural Leadership Program has helped festival

Social Media Calendar
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PROPOSED POSTS

Wednesday, April 1, 2020 
Photo: 
Content: We aren’t fooling you, we’re 18 days away from the Crossroads Hometown Festival. Mark your cal-
endars for April 18th to join us in Downtown Hearne for a day full of  food, fun and fellowship. There will also 
be a concert by _______ at ___. 

Friday, April 3, 2020
Photo: 
Content: Hearne is rich with history and the Crossroads Hometown Festival is no exception. Although CHF 
came to be in 2017, Hearne’s first festival was known as the Sunflower Festival. 

Sunday, April 5, 2020
Photo: 
Content: Let’s introduce the faces behind the Crossroads Hometown Festival! This group of  hardworking 
men and women put in countless hours to help put together an event that the community of  Hearne can be 
proud of. Want to learn more about them? Follow Link 

Tuesday, April 7, 2020
Photo: 
Content: We are so excited to announce our lineup of  entertainers ________

Thursday, April 9, 2020
Photo: 
Content: How about a throwback to our roots on this fine Thursday? In the ____ the Hearne Sunflower Fes-
tival was an event looked forward to by all. We are thankful for the opportunity to bring a festival back to the 
community and hope you will join us on April 18th. 

Saturday, April 11, 2020
Photo: 
Content: ONE WEEK AWAY. We are so excited for what this year’s festival will bring to the community and 
can’t wait to see everyone jump in on the fun. 

Sunday, April 12, 2020
Photo: 
Content: Board of  Director Spotlight

Monday, April 13, 2020
Photo: 
Content: Texas Rural Leadership Program has played an integral part in the planning and execution of  the 
Crossroads Hometown Festival. For more information on TRLP, follow the link. 

Tuesday, April 14, 2020
Photo: 
Content: One thing that is new to this year’s festival is the 1st annual Crossroads Cook-Off. Are you a profes-
sional or simply want to get together with your buddies and cook? FORM A TEAM 

Wednesday, April 15, 2020
Photo: 
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Content: The headliner for this year’s concert series is _____.
 (give a break down/ over view on the artist) 

Thursday, April 16, 2020
Photo: 
Content: Are you a corn-hole or domino fanatic? Then join our tournaments! With brackets to fit anyone’s 
skill level, there is room for everyone to get in on the action! 

Friday, April 17, 2020
Photo: 
Content: Tomorrow is the day! (give a breakdown of  expected weather and day-off  procedures) 

Saturday, April 18, 2020
Photo: 
Content: Have someone share photos/ Facebook Lives of  events as they occur 

Sunday, April 20, 2020
Photo: 
Content: Thank you so much to everyone who played a part in making the 2020 Crossroads Hometown Fes-
tival so successful. It was a day full of  fun and memories that we will cherish forever. There is no time to rest 
though, it’s back to planning for the Board of  Directors… next year’s festival has some big shoes to fill. 
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